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The Tribune Sunday Distribution:



The Tribune’s Print Audience:
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The Tribune’s Print Audience    (212,675 Total SLO County Adults)
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Reach of Adults by Age
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Reach of Adults by Income
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Reach of Adults by Education
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Reach of Adults by Ethnicity

U.S. Census Bureau, 2006-2008 American Community Survey: San Luis Obispo County; 2005 Urban & Associates U.S. Census Bureau, 2006-2008 American Community Survey: San Luis Obispo County; 2005 Urban & Associates
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Print Products:

 The Tribune Daily
Ticket Entertainment Section (Thurs)

Real Estate Editions
Real Estate Weekly (Sat.)

Showcase (Sun.)

Real Estate Monthly

 The Cambrian Weekly (Thurs.)

 Yes! Sunday Select (Sun.) 

Find’n Save - Non-Subscriber (TMC) Product



Print Products:
 The Cambrian Weekly: The Cambrian is the community newspaper of Cambria. 

Averaging a weekly penetration of 96% of Cambria households. 

Publishes Thursdays

 2,187 copies

 Home-delivery subscribers

 Mail order subscriptions

 Residents have to shop at businesses in Paso Robles & San Luis Obispo

Castles & Cottages: The real estate publication for Cambria. 

 Publishes Thursdays in The Cambrian

 3,500 copies. 

 2,187 to Cambrian subscribers 

 Over 1,000 delivered to Cambria real estate offices and free racks

 Cambria Community Directory: Published for over 30 years, the Community Directory 

gives businesses the power of reaching a larger audience than any other phonebook.

Publishes in April

 7,000 copies

 Mailed to every Cambria, Harmony and San Simeon resident & business

 Mailed to 1,000 out of town subscribers

 Distributed in free racks as well as wineries and hotels



SanLuisObispo.com Visitor Demographics:



SanLuisObispo.com DMA Uniques:
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SanLuisObispo.com Monthly Uniques:
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The Tribune Delivers: 

SanLuisObispo.com is the leading news site in the Santa Barbara/San Luis Obispo DMA

Source: 2015 Alexa.com



Digital Solutions



Why The Tribune and SanLuisObispo.com?

 A One Stop Shop for Advertising solutions in Digital and in Print. 

SanLuisObispo.com continues to grow audience representing the largest media news website in the    

county & provides a digital suite of products with the ability to target markets of outside the county

The Tribune is a premium advertising vehicle that provides the ability for advertisers to reach over

89% of San Luis Obispo County’s households when they are ready to buy.

 The Tribune offers a diverse set of products designed to meet advertiser needs and provide a     

positive ROI

The Tribune continues to invest in circulation sales and online 

 The Tribune produces award winning, top quality journalism 



Terrie Banish Sergio Holguin 

VP Advertising Online & Marketing Manager 

The Tribune The Tribune

805-781-7841 805-781-7880
tbanish@thetribunenews.com sholguin@thetribunenews.com
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